
Building Your 
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Two Perspectives
Carey & Lindsay Wallace



Why 
Personal 
Branding 
Matters

How people 
perceive you 

Builds trust, credibility 
& opportunity

Your differentiator 
sets you apart



• Trust is everything! Clients need to feel safe and 

confident.

• The Know, Like, Trust factor is key to success.

• Relationships open doors

• Learning together

• Opportunities come to those who show up

Why Personal Brands At Different Stages...



If You’re External....

• Enhances your industry reputation

• Builds trust with clients and partners

• Positions you as a thought leader

• Drives business growth

Why Does a Pesonal Brand Matter? 

(For Owners, Producers, and Industry-Facing Leaders)



If You’re Internal....

• Creates a human connection to the company

• Increases customer awareness of you and your organization

• Builds a network

• Opens opportunities for growth

Why Does a Pesonal Brand Matter? 

(For Admins, CSRs, and Internal Team Members)



Which Would You Choose?

VS



“Your personal brand is what people 
say about you when you're not in the 

room.”
Jeff Bezos



What Is a Personal Brand?

Reputation Consistency Visibility



Standing Out In a Sea of 

Buyers



Everyone has a brand, yours brand 
already exists. Are you shaping 

YOURS intentionally?



Reese Witherspoon

What do you think of when you think of her?



Blake Lively



Jada Pinkett Smith



Jennifer Aniston



These women have shaped their 
brands through authenticity and 

strategy. What will yours be?



Carey’s Approach

Referral TagsPersonal/Inspo Thought Leadership



Lindsay’s Approach

Event Recaps Personality/Working Out Podcast Insights

*Comment Strategy



No one-size-fits-all approach - play to 
your strengths!



Key Lessons

Carey 
Wallace

Lindsay 
Wallace

Reputation takes time 
consistency matters

Speaking & industry involvement 
build credibility

Expertise drives authority

Content creation accelerates 
visibility

Naivety is a superpower

Engaging online = powerful 
networking



Now, let’s craft YOUR personal 
brand!

WORKSHOP TIME



Step 1 – Identify Your Brand

What do you want to be known 
for?



Our Ideal Client

Identify your ideal client! 

Think of one specific client you’d 
want to duplicate over and over 
again.

Step 2 – Define your Ideal Client Profile

Landon Bentham



Our Ideal Client

Step 3 – Meet Your Clients Where They Are

Why should they listen to you? Landon just took over his family agency and wants 
to make confident financial decisions.

What are their problems? He’s unsure how to manage cash flow, build his 
staff, and position the agency for growth and scale.

When are they experiencing these 
problems?

Right after taking over and when setting financial 
goals for the year.

Where do they spend time? In-person at events, LinkedIn, email case studies, 
and podcasts.

How will they engage with your content? LinkedIn, webinars, and industry conferences.



Step 4 – Creating an Action Plan

What’s one thing you can do 
THIS WEEK to grow your brand?

Post one piece of content on 
LinkedIn 

Network with a mentor or indstry 
peer

Write an article

Reach out to indsutry related 
group/community

Update your LinkedIn profile to 
clearly reflect your expertise and 
goals.



Step 5 – Generating Content Ideas

Write down three content 
ideas.

Listen to the questions and pain 
points of your existing clients.

Let your clients get to know you 
& your team 

Share your own experiences, wins, and 
failures.

Look at your competitors: what are they 
talking about?

Pay attention to industry trends.

Active Listening 

Personality Posts

Your Development

Competitor Strategy

Industry Trends

01

02

03

05

04



Step 6 – The Authenticity Rule

Rules of Enagement: 
• There are no shortcuts - your personal brand 

should be your voice.
• Balance between business and personal content

Draft one post that balances 
business and personal branding.



Identify Your Brand - Define what you want to be known for and the key traits that make 
you unique.
Identify your Ideal Client Profile (ICP) - Clarify who your audience is 

Meet Your ICP Where They Are – Think about where they spend time, how they interact 
and what they need from you.
Create an Action Plan - Outline specific steps to start building and maintaining your 
brand.
Generate Content Ideas - Listen to client questions, industry trends, and real-life 
experiences to create meaningful content.
Be Consistent & Authentic - Stay true to your voice, show up regularly, and engage 
genuinely with your audience.

Recap & Final Thoughts
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